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Carlsberg Introduces New Look for the Same Great Brew

in Sabah & Sarawak

Probably The Best Beer In The World gets a refreshed identity together with
new beer-enjoyment experience improvements and exciting consumer
promotions in August

SHAH ALAM, 26 July 2019 - Beer drinkers in Sabah and Sarawak can rejoice! Carlsberg now has
a new look yet keeping its signature same great brew. Beer lovers can look forward to Probably
The Best Beer In The World which now comes with practical betterments to deliver an even
better beer enjoyment experience!

Carlsberg’s refreshed Danish inspired brand identity, which balances simplicity with
contemporary design, is applied across its products, packaging, communications, visibilities and
amenities to deliver a better beer experience for all beer lovers.

The brand’s new look and feel is most visible on its packaging, coupled with practical
improvements, that sees a new Fresh Cap on Carlsberg bottles, the same great brew served in
premium-looking stem glasses, and cans that come in Easy-to-Open packs. These “betterments”
are a result of Carlsberg’s efforts and belief in constant improvement and refinement in
progressive pursuit of better beer. Probably The Best Beer in the World just keeps getting better!

Ted Akiskalos, Managing Director of Carlsberg Malaysia, commented, “At Carlsberg, we care
about how our beer is made and enjoyed, a constant ‘pursuit of better’ inspired by our founder
J.C. Jacobsen throughout our history of more than 170 years. From our yeast and barley to our
packaging and glassware, we believe it must always be possible to do things better, hence the
introduction of a new look and feel for Carlsberg that represents our ongoing commitment to do
so.”

“Loyal Carlsberg drinkers in Sabah and Sarawak can rest assured that while the brand looks
modern and new, our beer is still brewed with the same natural ingredients and same attention
to quality that gives Carlsberg that same great taste. Carlsberg just keeps getting better with its
new look, but same great brew!” added Akiskalos.

Carlsberg is also out to reward its fans with a consumer promotion in August and September,

allowing them the opportunity to win the chance to become Probably The Best Beer Masten
Not only are winners entitled to an all-expenses-paid trip to the Carlsberg Malaysia’'s brewery,
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they also get to bring along a friend and go through an informative Art of Beer session towards
being Probably The Best Beer Masterthat comes with a certificate upon completion. Best of all,
winners get to enjoy one year’s supply of free Carlsberg.”

For Carlsberg bottles enjoyed at restaurants and coffeeshops in Sabah and Sarawak, simply
check the underside of the bottle cap for a chance to win the grand prize to be Probably The
Best Beer Master. Consumers can also collect 24 bottle caps to get a limited-edition Carlsberg
T-shirt, or 12 bottle caps to get one 320ml Carlsberg can.

Carlsberg drinkers enjoying draught and bottled beer at participating bars, pubs and bistros will
get gift cards for a chance to be Probably The Best Beer Master. They can also get a limited-
edition Carlsberg T-shirt which comes in two collectible designs for every 10 gift cards collected.
Meanwhile, every purchase of two bottles or cans of Carlsberg at convenience stores will also
give consumers a chance to win simply by snapping and sending their receipt as a proof of
purchase.

Meanwhile, Carlsberg is giving beer lovers a chance to win the new premium stem glass which
features a special laser-engraving at the bottom of the glass that generates and retains more
foam for longer-lasting aroma. Simply purchase two 6-can packs from the Carlsberg promoters
at selected supermarkets and hypermarkets in August, then spin to win a chance to get the stem
glass, a 320ml can, or a set of premium coasters.

Carlsberg fans can also own a piece of the brand’s history simply by enjoying draught-poured
Carlsberg at participating bars, pubs and bistros, and bringing home the classic tulip-shaped glass
in a gift box while stocks last.

To learn more about Carlsberg’s new look and feel, betterments and promotions, visit the brand’s
Facebook page at CarlsbergMY or check out www.probablythebest.com.muy.

*I2 cartons of 24x 320
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What are Carlsberg’s new “betterments”?

FRESHER (B8 {R#¥)
For Carlsberg in bottles, we created a cleverly-designed Fresh Cap that removes oxygen
from the headspace in the bottle. You get a fresher taste for 5x longer!

BETTER (EfLR)
The new Carlsberg stem glasses come engraved with a hop leaf-shaped nucleation stamp
at the bottom, which generates more foam, helping to retain the aroma for longer.

EASIER (5 5 {%)
For Carlsberg in cans, we improved the pack with an Easy to Open feature, allowing
consumers to open a 6-can pack of Carlsberg in no time!

-END-
For further enquiries, please contact:
Kevin Choo, Marketing Manager DL: 03-5522 6352  kevin.th.choo@carlsberg.asia
Koh Kian Mei, Senior Brand Manager DL: 03-5522 6340  kianmei.koh@carlsberg.asia

Ezra Low, Corporate Comms & CSR Manager  DL: 03-5522 6431  ezra.yy.low@carlsberg.asia

www.carlsbergmalaysia.com.my


mailto:kevin.th.choo@carlsberg,asia
mailto:kianmei.koh@carlsberg.asia
mailto:ezra.yy.low@carlsberg.asia

@ISIJQFS HriEFS 24/2019

2019 7 A 26 H

Malaysia Page 4 of 5
PEED I & AT WA 24/2019
2019457 A 26 H

Carlsberg fEiv BRI R, RGIA—F, OMKEEEKIH
WS ERERSHT  FiR—5  OKSRKA - TRSFEEERNE,

EAEF AR HED

PRIEE 26 HR - (E15V0 B R Wb gl 5 4F s M IR ZIK 1! Carlsberg TE G AT KAz,
{EAR AR PR BE LR BIE JE IR o SR AR i AR LY G0 A7 SR I f AR IG DR, L P 5% I ]
DASRAS B0 4 [ M AR B0 A = 57

FHEE 1 Carlsberg MIASHTTE R ARIL T BRI 208t H XA, IR XUt BT 58 72, k. 1%
AL, MSEdTh b, DU N BT B 52 47 i SR B U 1A P A4 G

FK Carlsberg HIAERIRIGAIRERE, M RITHIIER AT, SERR—F, Bahes, #—
—ERAT R E, HESERNERSR, #HWy Carlsberg sk b OREER) “BlEHHS
SEAE BRI AR UK BE 5 S 8 S 3T 0T (N ke, 3 ot (10 it CoRe SRR e B o o ML A R
o A !

ok PuE Carlsberg £ # FAMABMIKIGYE:  “ AT Carlsberg AWk, FgaisRKg, 4
IR BT AN 4 18 SR Ry o S0 R RS A, — BB T ERIE SR S T AR R R = . X
AR B IP AR AT AR (J.C. Jacobsen) FEHIFEEL 170 22 4F A& A Ji7 se v () —Fh ALK, FBRIY
BERE. KR M, BATVERREFME L, X2 IR HIERTE SR, 38R 1tk
EIMABL T SR — R RS 2 K s .

VRWGATE UL “VO B SRR 52 Carlsberg %4 # K ARG, BRI RN HBT R, (HIR
T A BRAE AR PR R F R B AR JEORE, [RIRE oA TIE A 5T, BRIE M [RIFE R Carlsberg 420k -
Carlsberg ¥ zi kA%, BRELF, BRI —Hr, HOKEIKIH! "

Carlsberg tfiE 8 & 9 A M &I e E L iEs, KARBiaEfe, EmiTaias T
JR N SRR foe HE M KR BEA% B AMEAT DN EH S 2 eI iRAE,  thnl i [R — A
B —FERTAES IR L I (A AR URRE DL SR foe (0 U, € R AR 3 R IR AFE
5, Ak, GOk LR LA — 4 G 3 LA Carlsberg. *

NUAEYD B S Wb R 8T Kk 5 220 Carlsberg FUVH 30, BB EME N, DL IR
B A, LR R R B A LR K B AL VR o 25 3R AR I 2L B BBl oo, B A R Ay
FRE AR RIT T 1 FUISEE 24 MMM R BB s, RO AT 3RS PR &R Carlsberg polo T i, 5%
W 12 B T R B ol a5, Bl 3kf3 1 320 =7+ Carlsberg, oif7 iRi% eIk,

www.carlsbergmalaysia.com.my



¥
$IEFS 24/2019
@'ISLWH 201947 H 26 H

Carlsberg Z4F# FLT 152 5 ()0 N K 05 JBR S2 0 AE W R /NI S, Bl 398 — kAL &, — Mk
RIEFR B AEME KIT L2 . TARUCEE 10 kAL 15, BP W] siffe—4-FR &R Carlsberg T i, A7
HBE . HULFER, TR REE LR EE Carlsberg MITH 2, R4 I SEUSHE & H
WhatsApp &%, BIHHL WY .

SIFEIS, Carlsberg i AMl 52 i1k b — RGO AFIE A, AR EA MR T BO 2B,
A LA 3 A B AT R IR, ME R ABUE & . + 8 HAfn, FLLESRE M L 8 =
Carlsberg fie 4 I SKP A 6 HERHD™ o, BRI ZINRIEERIGR, (AN RBUSESIRIAR . — 6
320 Z TN B R dh A

2 Carlsberg Z & FifEZ 5P . )8 S NVEIT IR Carlsberg 3L, BIAIIRIF %4 AT 4>
FBALE, Ak sERlb.

T ¥ Z kT Carlsberg KIBTIE R, AU R &AL, 15 w5 & K 48 2 & 0
CarlsbergMY &% 5% www.probablythebest.com.muy.

12 # 2ax 320ml #5¢ Carlsberg

Carlsberg #9m3T “MA5 X R " 21142

FRESHER (EE f542)

% Carlsberg RFal ¥ty “ffEss” , BEWLISOM T T304 1 10 22 A U<, IR ARE MR
BT R IA 5 ff !

BETTER (LK)

4 Carlsberg AR A% _E 1 i B & I Re P AR PRIRAN BT 0, RN 7 2R R AR
IIRRF PRI RE 10 B8 2 AR IR R A I 2 I <

EASIER (5 J7{f)
2 THES: Carlsberg, HAMREFZ A FEE, LW HE T CUE T E B HITIF 6 HER
Carlsberg £33 !

-END-
For further enquiries, please contact:
Kevin Choo, Marketing Manager DL: 03-5522 6352  kevin.th.choo@carlsberg.asia
Koh Kian Mei, Senior Brand Manager DL: 03-5522 6340  kianmei.koh@carlsberg.asia

Ezra Low, Corporate Comms & CSR Manager  DL: 03-5522 6431  ezra.yy.low@carlsberg.asia
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