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Carlsberg Introduces New Look for the Same Great Brew
Probably The Best Beer In The World gets a refreshed identity together with

new beer-enjoyment experience improvements and exciting consumer
promotions in July

SHAH ALAM, 8 July 2019 - Carlsberg, now with a new look yet keeping its signature same great
brew, hits the street this July. Beer lovers can look forward to Probably The Best Beer In The
World which now comes with practical betterments to deliver an even better beer enjoyment
experience!

Carlsberg’s refreshed Danish inspired brand identity, which balances simplicity with
contemporary design, is applied across its products, packaging, communications, visibilities and
amenities to deliver a better beer experience for all beer lovers.

The brand’s new look and feel is most visible on its packaging, coupled with practical
improvements, that sees a new Fresh Cap on Carlsberg bottles, the same great brew served in
premium-looking stem glasses, and cans that come in Easy-to-Open packs. These “betterments”
are a result of Carlsberg's efforts and belief in constant improvement and refinement in
progressive pursuit of better beer. Probably The Best Beer in the World just keeps getting better!

Ted Akiskalos, Managing Director of Carlsberg Malaysia, commented, “At Carlsberg, we care
about how our beer is made and enjoyed, a constant ‘pursuit of better’ inspired by our founder
J.C. Jacobsen throughout our history of more than 170 years. From our yeast and barley to our
packaging and glassware, we believe it must always be possible to do things better, hence the
introduction of a new look and feel for Carlsberg that represents our ongoing commitment to do
so.”

“Loyal Carlsberg drinkers can rest assured that while the brand looks modern and new, our beer
is still brewed with the same natural ingredients and same attention to quality that gives
Carlsberg that same great taste. Carlsberg just keeps getting better with its new look, but same
great brew!” added Akiskalos.

Carlsberg is also out to reward its fans with a nationwide consumer promotion from July to
September, allowing them the opportunity to win the chance to become Probably The Best Beer
Mastert Not only are winners entitled to an all-expenses-paid trip to the Carlsberg Malaysia’s
brewery, they also get to bring along a friend and go through an informative Art of Beer session
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towards being Probably The Best Beer Master that comes with a certificate upon completion.
Best of all, winners get to enjoy one year’s supply of free Carlsberg.”

For Carlsberg bottles enjoyed at restaurants and coffeeshops, simply check the underside of the
bottle cap for a chance to win the grand prize to be Probably The Best Beer Master. Consumers
can also collect 24 bottle caps to get a limited-edition Carlsberg T-shirt, or 12 bottle caps to get
one 320ml Carlsberg can. This promotion will run from 1 to 31 July 2019 in Peninsular Malaysia
and 1to 31 August 2019 in Sabah & Sarawak.

Between 1 to 31 August 2019, Carlsberg drinkers enjoying draught and bottled beer at
participating bars, pubs and bistros will get gift cards for a chance to be Probably The Best Beer
Master. They can also get a limited-edition Carlsberg T-shirt which comes in two collectible
designs for every 10 gift cards collected. Meanwhile, every purchase of two bottles or cans of
Carlsberg at convenience stores between 1 August to 30 September 2019 will also give consumers
a chance to win simply by snapping and sending their receipt as a proof of purchase.

To learn more about Carlsberg’'s new look and feel, betterments and promotions, visit the brand’s
Facebook page at CarlsbergMY or check out www.probablythebest.com.muy.

*I2 cartons of 24x 320

What are Carlsberg’s new ‘“betterments”?

FRESHER (FE{f#)
For Carlsberg in bottles, we created a cleverly-designed Fresh Cap that removes oxygen
from the headspace in the bottle. You get a fresher taste for 5x longer!

BETTER (LK)
The new Carlsberg stem glasses come engraved with a hop leaf-shaped nucleation stamp
at the bottom, which generates more foam, helping to retain the aroma for longer.

EASIER (277 &)
For Carlsberg in cans, we improved the pack with an Easy to Open feature, allowing
consumers to open a 6-can pack of Carlsberg in no time!

-END-
For further enquiries, please contact:
Kevin Choo, Marketing Manager DL: 03-5522 6352  kevin.th.choo@carlsberg.asia
Koh Kian Mei, Senior Brand Manager DL: 03-5522 6340  kianmei.koh@carlsberg.asia

Ezra Low, Corporate Comms & CSR Manager  DL: 03-5522 6431  ezra.yy.low@carlsberg.asia

www.carlsbergmalaysia.com.my


http://www.probablythebest.com.my/
mailto:kevin.th.choo@carlsberg,asia
mailto:kianmei.koh@carlsberg.asia
mailto:ezra.yy.low@carlsberg.asia

@IS'.}Q‘FQ FhiEks 22/2019

20047 H8H

MCII.C”:ISiCI Page 3 of 4
HERP B & AT B Fe 22/2019
201947 A 8H

Carlsberg T3 | ERMGFA—FR , OMKBEE{KIH
B RBEREH BT  FiR—5  OFKSHEKA - FREHIEHEFRLE,

EREFA M RHEN

PPIEE 5 AR - 7 A BHG, Carlsberg RS AT RIAR, (EARIROR B HLEA RO I vk AR 4
B A e MRS Q0 At R 5 PRI SO R, D M 22 4 SR A S A MO A A =252 |

FHEE I Carlsberg MI4SHT T R AKIL T BIAR T 208t H XA, IR XUt BT 58 775, k. 1%
AL Mtz b, DU N A B 52 4 25 i S B A 1A L AR G

F7k Carlsberg HPASZEsKAFAREHE, AP IOAEE R AT, 2 ERR 8, BB, #—
—ERR TR b, HREESKERESR, #HU0y Carlsberg sk b3 fREER “BiEHHE"
SEAIE R IR LK SE T A S G 3T OT A RER ke, I ot PR e g SRR e B o o AL 52 A RS
I AR

ki Carlsberg R E FA MRV RGUE:  “ A1 Carlsberg AWrekdt, Kaiskks, &
PVBRT AN 18 SR v TR RS A, — BRI TR S A T AR R R A o X R
LB IP NS AT AR (J.C. Jacobsen) FE#HTEMEIE 170 2 A& A 7 52 I —Fifk 7K,
FHERIEERE . K2 A0S SR, FRATES RRF IR e by, X R LR HIE R S, B
IR, BIMABL T SRR — R b AR 2 K.

VRWAFE UL : “BSLH Carlsberg 52 4 KFITACLy,  EIR G EUE RINE BRI, (HL I A R TR AR
KA FERER RARERE,  [FIREOA TG R fh i, RIS H R FE Carlsberg 4740k . Carlsberg F 23>k
f, JBRELF, BLGIIR—Hr, EOREIIKIH!

Carlsberg tRfiEid 7 A2 9 A4 &4 EILHITES), KAImBiaE ez, ibhiTahlass
T RO IERR A IR B A% ! R E AMETTLON A CRE S 20 riRE, WaE— A
AR, —FFRITAES Il B L el A R AR RS, AR SERR S AR R KT, 56 R R 3k
FHESS, ANk, PUiEE @] SRS — 5 2% it Carlsberg. *

JUFEET B WnmE S 4% 2% Carlsberg HITH 2%, B BOMDE N,  HIET KOS RO R
I AEMUE IR LS . 23RS A AR BB S, BD AR SRR S AR M T T LIRS 24
AU R Bl i o, RO AT 3R 75 B R Carlsberg polo T il B4R 12 ANMA 55 1R Bl s, B
Al ERAS i 320 = F+ Carlsberg. SRR EE 7 H1 H&E 31 H, ¥ E Lrb e 4411 H
8 HITHZ31H, sifFfuikseiit,

www.carlsbergmalaysia.com.my



k4
B 22/2019
@xlsberg

Carlsberg Z4F#& T 8 A1 HZ 31 H, 1EZ 5 10 N 10 iR SR AR M R /N g, R mT 345
—5RALR, — AN BOERR AR R IT LS . T RRYEE 10 skALT<, BIAT S — R IR &R
Carlsberg T fil, AP SUbFEE, LT 8 H 1 HZ 9 H 30 H & )k e K 7 i 5 5
Carlsberg i 283, R &4 NI LWHE 2 1 WhatsApp &%, BIEHLEmE .

T 2 KT Carlsberg MIHTE R, ALK S R M ARHH, V8 5 B BRI I 458 22 & T
CarlsbergMY 5% 5% www.probablythebest.com.mu.

12 75 24x 320ml ### Carlsberg

Carlsberg HIa %1 ‘I X R Z114 2

FRESHER (5 fRf£)
% Carlsberg Rl Bt “OREFR 7, eSO T TR (A ) 22 RV, FFORIEML
Wi L Rk 5 A !

BETTER (LK)
453 Carlsberg AR B Z_E 1 4 B3 - fe r= A IR IR W i <00, R0 72 AR i A
VKRR TS, 10 58 2 0 B IR n] B AR I S K S

EASIER (277 &)
2 TS Carlsberg, HARTIIN G R, b 238 nl DUE 7 (8 SR AT T 6 e
Carlsberg f.3¢ !
-END-
For further enquiries, please contact:
Kevin Choo, Marketing Manager DL: 03-5522 6352  kevin.th.choo@carlsberg,asia
Koh Kian Mei, Senior Brand Manager DL: 03-5522 6340  kianmei.koh@carlsberg.asia

Ezra Low, Corporate Comms & CSR Manager  DL: 03-5522 6431  ezra.yy.low@carlsberg.asia

www.carlsbergmalaysia.com.my


http://www.probablythebest.com.my/
mailto:kevin.th.choo@carlsberg,asia
mailto:kianmei.koh@carlsberg.asia
mailto:ezra.yy.low@carlsberg.asia

