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ALETTER
FROM

"At Carlsberg
we have always
strived for better”

At Carlsberg we have always strived for better — better brews,
pioneering innovation, respecting our planet and championing
ethical business. Our efforts to brew for a better tomorrow, while
consistently upholding our commitment to making the right choices
in how we conduct our business, are the reasons why our customers,
partners and stakeholders around the world put their trust in us.

The Carlsberg Code of Ethics and
Conduct (‘Our Code’) is one of our
most important documents. It reflects
who we are and the ethical culture we
want to nurture: acting with integrity,
taking responsibility, respecting people,
and always staying compliant.

Each of us has a role to play, not only in
what we achieve, but in how we achieve
it. WWe must continue to Live by our
Compass, which helps us to bring our
Growth Culture principles to life, creating
a culture of integrity, responsibility, and
respect that drives sustainable success.
The Compass, together with our Code,
sets our standards and expectations, and
the importance of business the right way.

Even with clearly defined standards,
sometimes it is difficult to know what
to do in certain situations. Which is
why our Code includes an Ethical

Decision-Making Guide. The Guide
s there to help you make decisions,
In line with ethical values and our
Growth Culture principles.

Please take time to read, understand
and embed our Code, in your daily
work. With the help of this Code and
our policies to guide us, we will not
only meet our ambition on ensuring
long term, sustainable growth, but
will do so confident that we have
done this in an ethical way.

Thank you for your support, in upholding
the legacy of our founders and our

great brands and for being a valued
member of the Carlsberg team

Sincerely,

CEO Carlsberg Group
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LS 0 LIVING OUR

WHO WE ARE
HOW WE
CONDUCT
BUSINESS
GUIDED BY OUR GROWTH CULTURE
HOW WE At Carlsberg, we are united by a shared commitment to Our reputation is a fundamental part of our ability to succeed
PROTECT OUR act with integrity and do the right thing — always. This as a company. Every employee has a clear responsibility
ASSETS. OUR commitment is at the heart of our Code, which sets out the to help protect and safeguard our reputation. We all have
DATA 8’THE ethical standards we expect from ourselves and from those we a duty to act in accordance with our ethical values and our
work with. Living up to our Code is not just about compliance—  Code wherever and whenever we interact with colleagues
ENVIRONMENT - . : . :
it's about bringing our Growth Culture to life every day: or external stakeholders. Failure to comply with our Code
_ _ may result in disciplinary action, including, but not limited
HOW WE WORK + We sftnve for 'semper c_erens _the extraordinary, to, verbal or written warnings, cancellation or reduction of
TOGETHER holding ourselves to high ethical standards and STI (and LTI where relevant), demotion and termination,
pushing for continuous improvement. subject to local laws and regulations. Certain violations of
_ _ . _ our Code may require Carlsberg to refer the matter to law
IF YOU ARE - We act with compassion and positive energy, creating a .. . . .
_ _ _ _ enforcement authorities for investigation or prosecution.
UNSURE respectful, inclusive, and collaborative environment.
Any manager who directs, approves or ignores an
- We stay passionate about our consumers, ensuring that trust, ° J . PP J X
s : conduct that violates our Code, or who knows about
RAISING safety, and responsibility are at the core of everything we do. . . o
CONCERNS such conduct and does not immediately report it, will
+ We decide fast and deliver with excellence, knowing that also be subject to disciplinary action, up to and including
ethical decision-making drives sustainable success. termination. Management will not be penalised for any
ADDITIONAL loss of business resulting from adherence to our Code.
INFORMATION + We empower, support, and grow our people, holding
each other accountable to the values we share.
v
(arlstber
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ACTING WITH

OUR FRAMEWORK

Together, our ethical values, our Code, and Global Policies and Standards form the ethical backbone of how
we work empowering us to deliver with integrity, grow responsibly, and always strive for the extraordinary.

@) ¢
v

OUR ETHICAL VALUES

At Carlsberg, Honesty, Responsibility,
Respect, and Integrity are more than words,
they are the foundation of who we are.

These ethical values guide our decisions,
shape our behaviours, and reflect the
culture we strive to build every dau.

) (D 4
v

OUR CODE OF ETHICS AND
CONDUCT ‘THE CODF’

Our Code of Ethics and Conduct is a clear
and accessible statement of how we live
our values in practice.

It sets the ethical expectations for all of
us and extends to those we work with.

We publish our Code externally as a reflection
of our commitment to doing business the
right way and expect our partners to hold
themselves to similarly high standards.

=Y
v

OUR GLOBAL POLICIES

Our Global Policies and Standards translate our
values and our Code into clear requirements.

These policies define the behaviours
and standards we must uphold. They
are mandatory for all employees,

and while intended for internal use,
we may also make them publicly
available to reinforce our commitment
to transparency and accountability.
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HOW WE CONDUCT BUSINESS

AN TI-BRIBERY

& CORRUPTION

A bribe is the offering, promising, giving,
accepting, or soliciting of something

of value, in return for something illegal
or a breach of trust. Corruption is the
abuse of public authority or power, for
private gain, and often takes the form of
bribery of public officials. Carlsberg has
a zero-tolerance approach to bribery.
We consider any form of bribery to

be dishonest, immoral, unacceptable
and such behaviour is prohibited.

Violation of bribery rules is often a
crime that can result in penalties for
the companies and/or the individuals
concerned. Those penalties include

not only unlimited fines, but even
imprisonment. The penalties for bribery

apply if the illegal conduct is done directly

by our employees or by third parties
working on our behalf, such as agents,

distributors, consultants or intermediaries.

E

FIND OUT MORE

Carlsberg does not allow facilitating
payments made by employees or third
parties. Facilitating payments are small,
unofficial payments usually made to a
public official to speed up or secure routine
government actions, such as getting a
license or permit. It is also prohibited to
make payments that are not supported by
real deliverables and correct paperwork.

If you have any queries about
Anti-Bribery & Corruption, please speak

to your local compliance representative
or Group Legal & Compliance.

Global Anti-Bribery &
Corruption Policy

CLICK HERE

,'?Ar;t:'-lirliberg & Corruption

YOUR QUESTIONS ——

> 0O > O

> 0O

ANSWERED

Small payments to speed up
government processes are
common here. Is that okay?

No. We don't allow facilitation
payments, even if they're legal
or common in your market.

Why do | need to be extra
careful when dealing with
government officials?

Because their public roles

can create situations where
bribes may be requested.
Bribing government officials

Is a serious criminal offence in
most countries and can lead to
severe penalties.

What is an example of a
faciliation payment?

Facilitation payments are @
type of small payment e.g
permit applications or visa
applications.



https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Policy%20Documents/Anti-Bribery%20and%20Corruption%20Global%20Policy_English_May2025_Final.pdf
https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Manual%20Documents/Anti-Bribery%20and%20Corruption%20Manual_ENG_Oct%202022.pdf

OAoO

ETHICAL
VALUES AND
WHO WE ARE

HOW WE
CONDUCT
BUSINESS

HOW WE
PROTECT OUR
ASSETS, OUR
DATA & THE
ENVIRONMENT

HOW WE WORK
TOGETHER

IF YOU ARE
UNSURE

RAISING
CONCERNS

ADDITIONAL
INFORMATION

HOW WE CONDUCT BUSINESS

SELECTION OF & WORKING

WITH THIRD PARTIES

We are committed to making a
positive contribution to society and
the environment, by developing and

implementing ethical business practices.
We take pride in being an ethical business,
and we expect our business partners to

share our standards. In dealings with
Carlsberg, our suppliers, licensees and
distributors must follow the Supplier
and Licensee Code of Conduct.

We strive to continuously improve and
strongly believe that building long-
term, collaborative relationships with
our business partners is crucial for

our business. We value honest and
open communication with them and
believe that transparency is vital to
successful business relationships.

E

FIND OUT MORE

We are careful and fair about how

we select and use suppliers, licensees,
distributors and other business partners.
All our third parties are expected

to comply with applicable laws &
requlations and must act with the
highest level of business, professional
and legal integrity. Where relevant, we
screen our third parties, to ensure they
comply with our ethical standards.

If you have any questions about working
with third parties, please reach out to

Regional Heads of Procurement and

Group Legal and Compliance.

YOUR QUESTIONS ——

Q

~~

> 0

ANSWERED

A consultant made improper
payments to a government
official on our behalf without
our approval. Are we
responsible?

Yes. \We are responsible for
actions taken by third parties on
our behalf, even if we didn’t ask
for them. It's our duty to make
sure they follow our ethical and
compliance standards.

| need to close this deal quickly.
Can | skip vendor screening?

No. The screening process is
streamlined and only takes a
few minutes. You will receive
immediate guidance on whether
further screening is required,

so it should not delay your
timeline.

Third Party Screening Manual

CLICK HERE

Third Party Screening

Supplier Licensee Code
of Conduct

CLICK HERE

Vendor Security & Privacy Risk
Management Standard


https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Manual%20Documents/Third%20Party%20Screening%20(Anti-Bribery%20and%20Trade%20Sanctions)%20Manual_ENG_Feb%202023.pdf
https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../Group-Legal/SitePages/New-Third-Party-Screening-process-coming-soon!.aspx
https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Supplier%20%20Licensee%20Code%20of%20Conduct/Supplier%20Licensee%20Code_English_June2025_Final.pdf
https://carlsberggroup.sharepoint.com/sites/LiveByOurCompass/Policy Supporting Documents/Carl_2226_Vendor_Security_And_Privacy_Risk_Management_V2.pdf
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GIFTS & HOSPITALITY

Bribery does not only involve cash. It

can take the form of gifts and hospitality,

including meals, entertainment and
travel. While employees may give or
receive modest gifts and hospitality in
the ordinary course of their business, it
can never be done in return for or give
the impression of something improper.

- Always follow the Gifts and
Hospitality manual - items over
the relevant thresholds value need
approval and registration.

- Always obtain approval from legal and

compliance for all gifts or hospitality
offered to government officials.

© pos

Do register gifts and hospitality, and ensure you obtain the relevant

approval beforehand.

+ Do ensure any gifts or hospitality are appropriate and proportionate,

given the circumstances.

+ Do take extra care when dealing with public officials, as any gifts,

Due to the nature of their role,
Procurement are not permitted to
accept any gifts from third parties with
whom we may or are doing business.
Stricter rules also apply for hospitality.

+ Never request gifts from third parties

with whom we do business.

Only modest gifts and hospitality
for a legitimate purpose can
be offered or accepted.

ltems that are of significant value
should be rejected or returned
Immediately and reported

to your manager.

X DON'TS

» Be cautious when Carlsberg has

been in commercial discussions, a bid
process or permit application involving
the recipient’s organisation. There is

a higher risk any gift or hospitality
may be perceived as offered in

return for favourable treatment.

If you have any questions about gifts,
meals and entertainment, please reach

out to your local compliance
representative or Group Legal &
Compliance.

* Never give or receive any gifts, meals, entertainment or travel if

something improper is expected in return.

 Never give or accept something of value, if this could compromise your

ability to make objective decisions in the best interest of Carlsberg.

meals, entertainment or travel given to them, are extra high risk. transparently.

E

/

FIND OUT MORE

Gifts, Hospitality and
CLICK HERE
Donations Manual -

- Don't accept any gifts or hospitality which is not given openly and

YOUR QUESTIONS —

ANSWERED

A distributor’s representative
asked for a few beers for his
son’s graduation while we are
closing a deal. Is that okay?

No. Even small gifts during
negotiations can appear
improper or influence decisions.
Timing matters more than the
gift's value.

A vendor sent me a gift basket
worth EUR 150. What should
| do?

The gift is too expensive and
should be returned. If that's not
possible, give it to your local
compliance representative to
handle appropriately.


https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Manual%20Documents/Carl_2235_Gifts_Hospitality_Donations_Manual_V5.pdf
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CONFLICT OF INTEREST

A conflict of interest occurs where your
ability to act objectively and in the best
interests of Carlsberg could be impacted
by your personal interests or the interests
of others. This could include interests of
your family and friends, internal personal
relationships or other work such as
consultancy or voluntary work outside

of your employment with Carlsberg. You
must not engage in any activity which
may, or could be perceived, to affect
your decision-making for Carlsberg.
Those in Procurement must take extra
care, as they make commercial decisions
on behalf of Carlsberg as part of their

© pos

Do proactively disclose any actual or potential conflict of interest early.

daily work and those decisions should
not be compromised by other factors.

Proactively disclosing any actual or
potential conflicts of interest is just as
important as avoiding them. You must
disclose any actual or potential conflict
of interest through our Conflict of Interest

Application. If a conflict cannot be avoided

completely, appropriate mitigating actions
must be identified, to prevent the conflict

from affecting decisions in the best interest

of Carlsberg. The mitigating actions
must be approved by your manager.
You and your manager are responsible

X DON'TS

for ensuring the approved mitigating
actions are properly implemented.

Undeclared and unmitigated conflict
of interests can lead not only to
damaging your personal credibility but
can have more severe consequences
such as disciplinary action, loss of
customer trust, loss of time and
productivity but also lasting damage
to our reputation and brands.

If you have any questions about conflict
of interest, please reach out to your

local People & Culture, local compliance
representative or Group Legal &
Compliance.

- Don'’t be involved in any decisions for Carlsberg, where there is an actual

or potential conflict of interest.

Do continue to disclose any conflict of interest annually, for as long as

the situation exists.

+ Do adhere to any mitigating actions which have been put in place, to

minimise the effect of a conflict of interest.

E

/

FIND OUT MORE

Internal Personal
Relationship Manual

CLICK HERE

- Don'’t hide an actual or potential conflict of interest - once we know
about it, we can help to ensure the proper safeguards are in place to

Conflict Of Interest Guides

CLICK HERE

protect you and Carlsberg.

Conflict Of Interest Application

YOUR QUESTIONS ——

Q
A

> 0

ANSWERED

Your sister works at Sterling
Consultancy, and you manage
the relationship with them. Is
that a problem?

Yes. You must disclose the
conflict and stay out of any
tender process or direct contact
with the supplier.

| was friends with the CEO
of a supplier before | joined
the company. Why does that
matter?

Because any relationship that
could influence your work
decisions must be disclosed.
This helps us manage the
conflict and protect both you
and the company.


https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../../:b:/s/CompassPlusDenmark/EbWIg_AbETFFvhBO1jn99JsB73TdWEYIeJm3nYZJAywadQ?e=rG4EG2
https://carlsberggroup.sharepoint.com/sites/LiveByOurCompass/SitePages/Conflict-of-Interest.aspx?csf=1&e=XLKfch
https://apps.powerapps.com/play/e/dee1b246-6295-e6ef-bad9-66e3fa8b5040/a/76ed5c8f-f1bd-4045-8fe4-0bfb2a5fab33?hidenavbar=true&source=teamsLinkUnfurling
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POLITICAL ACTIVITIES

& DONATIONS

Like most companies, our business
requires political and Government
relationships. However, if you as an
individual get involved in politics, you
must not make statements or make
financial contributions to political
organisations on behalf of Carlsberg.

Carlsberg is non-political and does

not comment on any political party
positions, except in circumstances that
may affect our industry or the companuy.
Corporate Affairs colleagues will represent
such views if they are required.

E

/

FIND OUT MORE

Gifts, Hospitality and
Donations Manual

CLICK HERE

Reasonable donations to charity
may be allowed when made in @
transparent way, never to improperly
Influence someone’s decision and the
process in our Gifts Hospitality and
Donations Manual is followed.

Please reach out to your local Corporate
Affairs or compliance representative, or

Group Corporate Affairs or Group Legal
& Compliance.

Public & Government
Affairs Standard

CLICK HERE

YOUR QUESTIONS —

Q
A

> 0

ANSWERED

A government official from
an environmental agency
requests a donation, what
should you do?

You must not agree to the
donation. Instead, you should
report the request to local legal
and compliance.

Can Carlsberg donate to a
charitable relief effort in
my market following an
earthquake?

Charitable donations may be
acceptable if they are properly
reviewed and approved.
Always consult with your
local Legal & Compliance
teams before committing to
any donation.



https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Manual%20Documents/Carl_2235_Gifts_Hospitality_Donations_Manual_V5.pdf
https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/SitePages/Public%20%26%20Government%20Affairs_English.aspx
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TRADE SANCTIONS

Sanctions and import/export restrictions
are international rules and regulations and third parties with whom we do

that can limit Carlsberg’s operations. business, to ensure that they are not
Carlsberg is committed to comply with all ~ subject to sanctions or that goods
applicable sanctions and export/import are not restricted from export/import.
restrictions in our operations worldwide. Carlsberg refrain from working with third
parties showing disregard for applicable
sanctions and export/import restrictions.

relevant transactions, business partners, on Carlsberg’s loan facilities, and material
reputational damage. Employees involved
in violation of sanctions face disciplinary

actions and risk losing their job.

If you have any questions about trade

_ _ sanctions or export controls, please
Carlsberg do not allow dealings with

comprehensively sanctioned countries,

and we refrain from commercial or Trade sanction violations can have major
financial dealings with those on a consequences for Carlsberg including
restricted party list. To ensure compliance unlimited fines, imprisonment of managers
with applicable sanctions, we screen and other employees, less attractive terms

contact your local legal counsel or the
Head of Sanctions.

© pos & DON'TS

+ Ensure screening of all third parties in Carlsberg’s dedicated third-party
screening tool or specific processes.

+ Don't sell goods to comprehensively sanctioned countries or
their embassies.

- Don't try to circumvent sanctions or export/import restrictions by
routing transactions through intermediaries or affiliates in
other countries.

+ Check if your third-party is linked to comprehensively sanctioned
countries such as Russia, Iran, or North Korea.

+ Consider if the use of USD can be avoided.
- Don't trade with a third party if you are unsure if it is

+ Maintain thorough documentation of due diligence, approvals, and sanctions compliant.

compliance checks.
- Don't assume that sanctions are only a legal issue. We all play a part
in ensuring compliance.

E

/

FIND OUT MORE

Global Sanctions Policy Trade Sanctions Manual

CLICK HERE CLICK HERE

YOUR QUESTIONS —

ANSWERED

Can we sell finished goods to a
distributor in a country that is
under comprehensive sanctions
if the distributor claims they
have a special license?

No. Even if a distributor claims
to have a license, you must
always consult with Legal and
Compliance before proceeding.
Selling our products—

directly or indirectly—to a
comprehensively sanctioned
country or sanctioned entity
can lead to severe legal and
reputational consequences for
Carlsberg and is not allowed.

What should | do if | suspect a
customer or business partner
Is trying to route our products
through a third country to
avoid sanctions?

Report the concern
immediately to Legal and
Compliance or the Head of
Sanctions. Circumventing
sanctions, even indirectly, is
strictly prohibited. Attempting
to disguise the final destination
of our products can make
Carlsberg —and you—liable for
sanctions violations. Trust your
instincts; if something feels off,
raise it right away. Compliance
IS everyone’s responsibility.


https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Policy%20Documents/Sanctions%20Global%20Policy_English_June2025_Final.pdf
https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Manual%20Documents/Forms/AllItems.aspx?id=%2Fsites%2FLiveByOurCompass%2FManual%20Documents%2FTrade%20Sanctions%20Manual%5FEnglish%5FSep%202023%2Epdf&parent=%2Fsites%2FLiveByOurCompass%2FManual%20Documents
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COMPETITION LAW

Carlsberg is committed to conducting

business in compliance with
competition laws globally and

believes that fair competition benefits
consumers, and supports fair market

access, innovation and trust.

Carlsberg strictly prohibits any

illegal agreements with competitors
that restrict or distort competition,

including agreements that fix prices,
limit production, divide customers or

© pos

+ Make all pricing, customer and strategic decisions independently

of competitors.

Competition law violations can result

In serious consequences, including
substantial fines, compensation claims,
and damage to our reputation and
commercial relationships. For individuals
involved, criminal sanctions may apply.

markets, or rig tender processes. It is
also not permitted to share commercially
sensitive information with, or receive
such information from, competitors.

Carlsberg prohibits including
anticompetitive terms in agreements
with customers or suppliers. If
Carlsberg has a strong market
position in a particular market, it is
prohibited to abuse this position.

If you are in doubt about whether
something breaches competition law,

please contact your local legal counsel
or the Head of Competition Law.

X DON'TS

+ Don’t agree with competitors on pricing (including promos, rebates and
bonuses), production limitations, tender outcomes, or customer and
market allocation.

- Communicate clearly and precisely to avoid misinterpretation - also
on emails and in instant messaging apps.

+ Don't share commercially sensitive information with, or receive such
information from, competitors.

« Have a meeting agenda, and take and save meeting minutes should

you meet with a competitor.

+ Don't use trade associations as a forum for making illegal agreements
or sharing commercially sensitive information.

+ Reach out to local legal or the Head of Competition Law if in doubt

whether Carlsberg holds a dominant position in a given market.

E

/

FIND OUT MORE

Global Competition Policy

CLICK HERE

+ Don't set resale prices, minimum prices or try and enforce recommended
resale prices, including by applying pressure or offering incentives.

Competition Compliance

CLICK HERE
T (e )

Dawn Raid Guidelines

CLICK HERE

YOUR QUESTIONS ——

Q

~~

A

>,0

>0

ANSWERED

Am | free to discuss anything when
meeting with competitors, either
at trade association meetings or
social gatherings?

You must be careful of what

you discuss when meeting with
competitors, irrespective of the
setting. You cannot share or receive
commercially sensitive information
about prices, discounts, strategies,
marketing plans or production
levels. You must not agree to

joint actions that could restrict
competition, including alignment of
negotiated strategies or boycott of
certain/customers suppliers. When
meeting in trade associations, and
in other meetings with competitors,
you must adhere to the agenda,
keep minutes and exit the meeting
if commercially sensitive topics

are discussed.

Can | fix a minimum resale price to
my customer?

No, you cannot fix a minimum
resale price or set the price at
which your customer should resell
your products. You can however,
Issue a price recommendation. It
must be clear that it constitutes

a recommendation only and that
customers are ultimately free to set
the resale price.

What is a Dawn Raid?

A dawn raid is an unannounced
Inspection by a competition
authority. The purpose of the dawn
raid is to investigate suspected
breaches of competition law,
including cartel conduct or abuse of
dominance. It is imperative that you

cooperate with the authority

during a dawn raid.


https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Policy%20Documents/Competition%20Global%20Policy_English_May2025_Final.pdf?web=1
https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Manual%20Documents/Forms/AllItems.aspx?id=%2Fsites%2FLiveByOurCompass%2FManual%20Documents%2FCompetition%20Compliance%20Manual%5FEnglish%5F%20Jan%2024%2Epdf&parent=%2Fsites%2FLiveByOurCompass%2FManual%20Documents
https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../../:w:/r/sites/ComplianceHub/Competition/Dawn%20Raid%20Guidelines/Carlsberg%20Dawn%20Raid%20Guidelines%20EU-EEA%20FINAL%202023.docx?d=w51326cb03706491da1f42684c4fc7577&csf=1&web=1&e=E37ThQ
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ACCURATE RECORDS

& PREVENTING FRAUD

Accurate and reliable financial and
business records and statements are
essential to meet high standards and to
ensure compliance with financial, legal,
and business obligations. Carlsberg’s
financial books, records, and statements
must properly document all assets

and liabilities, and accurately reflect all
transactions of the company. No payment
on behalf of Carlsberg shall be made or
approved with the understanding that

it will or might be used for something
other than the stated purpose.

E

/

FIND OUT MORE

Finance Standard

In addition to meeting local requirements,
the filings of Carlsberg A/S as a listed
company must comply with stock
exchange requirements. Carlsberg’s
records are the basis of various reports
and statements to the public, investors
and government authorities, and guide
Carlsberg’s business decision making and
strateqgic planning. It is therefore vital that
our books, records and public reports are
full, fair, accurate and timely. For further
information, see the Finance Standard.

If you have any questions about internal

accounting, please reach out to your
local Finance or Group Finance.

Global Anti-Bribery &
Corruption Policy

YOUR QUESTIONS ——

ANSWERED

How are accurate records
relevant to compliance?

It is essential that all business
transactions and the use of
company assets are fairly
and accurately reflected in
our records. Accurate record
keeping helps prevent bribes,
kickbacks and fraud.

What should | do if | suspect a
colleague is falsifying records
or invoices?

You must raise your concerns
immediately with your
manager, legal and compliance
or anonymously through the
SpeakUp line. Reporting helps
protect the company and your
colleagues.

How can | recognise red flags
that may indicate fraudulent
activity?

Watch for unusual transactions,
unexplained discrepancies,
missing documentation, or
colleagues who refuse to take
vacation or insist on handling
everything themselves. Always
raise concerns if something
doesn’t seem right.


https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/SitePages/Finance_English.aspx
https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Policy%20Documents/Anti-Bribery%20and%20Corruption%20Global%20Policy_English_May2025_Final.pdf
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ANTI-MONEY
LAUNDERING (AML)

Anti-money laundering refers to the laws,
regulations and procedures intended

to prevent criminals from disguising
illegally obtained funds as legitimate
income. Carlsberg is committed to
complying with all applicable anti-
money laundering and counter terrorist
financing laws and regulations.

Carlsberg does not tolerate any acts by
employees or those with whom we do
business that knowingly support financial

© pos

 Ensure screening of all third parties in Carlsberg’s dedicated third-party

screening tool.

Do report suspicious requests from third parties to your local legal or the

Head of Sanctions.

« Do monitor unusual transactions.

+ Maintain thorough documentation of due diligence, approvals, and

compliance checks.

crime, including money laundering.
Everyone should remain vigilant of any
unusual or suspicious activities which
may indicate money-laundering, such
as large cash payments, requests for
false invoices and other activities that
deviate from business as usual. Please
do SpeakUp should you see them.

X DON'TS

information.

While Carlsberg is not a financial institution,
we may still fall foul of AML regulations.
Here are three essentials you need to know:

1. Don't receive cash payments.
Bank transfers limit our exposure
to money-laundering.

. Be vigilant about unusual payment
terms. Anything suspicious should be
thoroughly explained and justified.

. Money transfers between Carlsberg
entities can be subject to reporting
obligations if that money was earned
illegally. Failure to report proceeds from
illegal activities, such as having violated

competition laws, can result in high fines.

If you have any questions about anti-
money laundering, please contact your local
legal counsel or the Head of Sanctions.

Don'’t ignore red flags on AML such as reluctance to share ownership

Don’t agree to activities that deviate from business as usual.

Don'’t trade with a third party if you are concerned about the intentions

of your counter party.

Don’t assume AML is only relevant for banks.

YOUR QUESTIONS ——

ANSWERED

A customer requests to pay for
a large order in cash. Can you
accept this?

Any requests that deviate from
business as usual must be treated
with care. In case a customer
request to make a large payment
in cash, do ask what the reason
for the cash payment is and check
with your local legal or the Head
of Sanctions. Further, your local
Treasury/Finance department may
have rules specifically prohibiting
cash payments.

We are not a financial institution
so why do Carlsberg need to
worry about AML compliance?

While banks are on the front

line of AML efforts, Carlsberg
could also be used—often
unknowingly—as a vehicle for
money laundering, especially
through trade-based money
laundering. For example, a
distributor could over-or under-
invoice product shipments to move
illicit funds. AML compliance helps
protect Carlsberg’s reputation,
avoid regulatory penalties, and
combat financial crime.
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MARKETING &

COMMUNICATIONS

Carlsberg’s Marketing & Communications
Code (MCC) serves as a strategic
foundation for all communications

on behalf of our brands or company,
ensuring that every campaign reflects the
company’s values and commitment to
responsible marketing. Central to the
MCC are eight core principles:
Transparency & Integrity, Adult Appeal,
Enjoyment in Moderation, Alcohol-Free,
Safe & Sensible Behaviours, Effects,
Health & Performance, Environmentally
Conscious, and Socially Inclusive.

These principles go beyond ethical
guidelines—they shape how we connect
with consumers, always prioritising
honesty, safety, and inclusivity.

From promoting moderation to respecting
diverse audiences and supporting
environmental responsibility, the MCC
ensures that every message is crafted
with purpose and accountability.

E

/

FIND OUT MORE

Marketing &
Communication Code

CLICK HERE

Importantly, our code is not static; it
empowers our teams with up-to-date,
detailed guidance on executing campaigns
across complex and fast-evolving areas.
Whether working with digital and media
platforms, engaging influencers, partnering
in the world of e-sports and gaming, or
activating sponsorships, Carlsberg provides
accessible tools and standards to help
marketers navigate compliance while

still pushing creative boundaries. This
approach not only protects Carlsberg’s
right to trade but also reinforces its role

as a responsible, modern brewer that
values both impact and integrity.

Brand Promoter Manual

CLICK HERE

YOUR QUESTIONS

ANSWERED

Q

~

A

We’ve been offered a partnership
slot at a gaming convention. One
area is age-gated and suitable for
our brand—but the main stage
isn’t. Should we still sponsor the
event to gain visibility, even if part
of the audience is underage?

This is a common dilemma:

the event offers reach, but not
all spaces meet our standards.
While we want visibility, we
can’t compromise on responsible
placement.

-+ Sponsoring the age-gated area
only is acceptable—as long as
activations, and sampling are
confined to that space.

- Avoid sponsoring the main
stage or public-facing elements
where the audience includes a
significant number of underage
attendees.

- Work with the organiser to
ensure audience age data is
available and the /0% legal-age
threshold is met in any branded
Zones.

- Consider alternative visibility
options that meet both your
marketing goals and the MCC's
audience and placement
standards.

 If in doubt, consult with Group
Marketing or Legal before
proceeding—visibility is never
worth risking compliance.

Global Corporate
Communication Policy

CLICK HERE

10

A well-known influencer wants
to collaborate with us. They're
over 25 years old, have a large
following of adults—but also a
sizable number of underage fans.
Should we move forward or not?

This is a tricky one. The influencer
is high-profile and legally eligible,
but the mixed-age audience creates
a compliance risk under the MCC's
“Adult Appeal” and “Placement”
principles.

« First, ask the influencer or their
agent for verified audience
demographics (e.g. via Instagram
Insights, YouTube Analytics).

« If at least /0% of their audience
Is legal drinking age or older,
you may proceed—but with
strong controls:

+ All content must include
responsible-drinking messaging,
clear #ad disclosure, and age-
gating where possible.

+ They must avoid language,
visuals, or tone that could
appeal to minors (e.g. cartoon
filters, slang, or references to
youth culture).

- If they can’t verify audience age
or the underage proportion is too
high—even if unintentionally—
the collaboration should
not proceed.

+ Consider suggesting a future
partnership if their audience
profile shifts or a different
platform (with better age
targeting) is an option.


https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Policy%20Documents/Marketing%20&%20Communications%20Code_English_June2025_Final.pdf
https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Manual%20Documents/Carlsberg%20Brand%20Promoter%20Manual%202025.pdf
https://carlsberggroup.sharepoint.com/sites/LiveByOurCompass/Policy Documents/Corporate_Communications_Policy_English_Nov2025.pdf
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PROTECTION & PROPER USE OF

In our day-to-day work, we're trusted
with valuable assets, data, and resources
that help us do our jobs. These include
physical assets (e.g. real estate, buildings,
machinery, personal devices) and
intangible assets such as intellectual
property rights (e.g. trademarks, designs,
patents, copyrights, trade secrets), digital
assets and confidential information.

Intellectual property (IP) rights are
essential to protect our brands and
Innovations, to maintain our competitive
advantage and uphold our reputation.

© pos

+ Use technology in accordance with Carlsberg's Acceptable Use Manual
and protect our digital and data driven assets.

+ Use Al systems fairly, transparently and with appropriate oversight in line

with our Al Systems standard.

+ Handle information securely.

CORPORATE ASSETS

Employees are responsible for
appropriately safequarding these assets,
as a failure to do so may result in risk,
financial loss, and may negatively
affect the financial performance of a
Group company or the entire Group.
Therefore, procedures and practices
designed to protect the value of all our
Carlsberg assets must be followed.

Protection and proper use of physical
assets is the responsibility of local
management (in conjunction with the
local legal team) or the entity that

) DON'TS

owns the asset in question. The same
applies to the protection and proper use
of intangible assets such as IP, except:

‘“Local IP”

is owned by the local Carlsberg
Company and managed by local
management and local legal with
support and governance from Group |P!

« Remove Carlsberg’s physical assets or property from company premises

without permission or use them for inappropriate purposes.

- Knowingly infringe the valid patents, design rights, trademarks, copyright

and other intellectual property rights of any third partuy.

 Report incidents or any suspected communication or marketing practice
that are suspected of infringing our copyright, trademarks, patents,
design rights, domain names and / or other intellectual property rights.

E

/

FIND OUT MORE

CLICK HERE

Trade Secrets Guidelines

“Global IP”

Covers global patents, the Global
Brands, trade secrets, designs,

copyrights and domain names related
to global brands. The protection and

management of the Global IP is
overseen by the Global IP Team.

If you have any questions about

protection and proper use of corporate

assets, please reach out to your local
management or local legal counsel.

Ask yourself: Do | take the same care
in protecting our Company property

as | would if it were my own?

'Group IP may support on the strategy and protection
of Local Power Brands, in alignment with Global
Marketing and the relevant local market.



https://carlsberggroup.sharepoint.com/sites/LiveByOurCompass/Manual Documents/Trade Secrets Guidelines final_English_Nov2025.pdf
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DATA PROTECTION & PRIVACY

At Carlsberg, we expect everyone to handle
personal data with care, integrity, and in full
compliance with the law. As we continue
our digital transformation, protecting
personal data and privacy is essential to
maintaining trust, enabling responsible
innovation, and showing respect for our
employees, customers, and partners.

Personal data includes any information
that can directly or indirectly identify a
person, such as names, contact details,
ID numbers, photos, or online behaviour.

© pos

+ Only collect personal data when there is a clear, lawful

business purpose.

- Limit access to data to those who genuinely need it for their work.

Across all markets, privacy laws such as

the EU GDPR, Chinad’s PIPL, and others,

set strict rules for how personal data must
be collected, used, stored, and shared. To
meet these legal obligations, we apply

key global privacy principles including
lawfulness, fairness, transparency, purpose
limitation, and accountability. This means
we only collect and use personal data for
legitimate purposes, minimise what we
collect, and implement safeqguards to protect
it from misuse or unauthorised access.

X DON'TS

We expect everyone at Carlsberg to
understand and follow these principles
and our data protection framework, which
covers areas such as privacy assessments,
breach reporting, and website compliance.

Not meeting these responsibilities

can result in serious consequences for
individuals and for Carlsberg, including fines,
reputational damage, and a loss of trust.

If you have any questions about
personal data, please reach out to your

Data Protection Responsible (DPR) or
Group Legal & Compliance.

« Don't collect personal data “just in case” or reuse it for a different

purpose without checking legality.

up regularly.

* Delete or anonymise data when it is no longer needed.

- Immediately report any data breaches or misuse through

internal channels.

« Don't keep personal data longer than necessary—review and clean

- Don'’t share personal data with others unless it's clearly authorised

and necessary.

+ Don't launch a website without a privacy notice and a cookie banner.

- Initiate a privacy assessment before using sensitive data or introducing

new digital tools or technologies.

E

FIND OUT MORE

Global Data Protection &
Privacy Policy

CLICK HERE

- Don’t leave personal data exposed in unsecured locations such as

unlocked screens.

Data Protection &
Privacy Manual

CLICK HERE

Vendor Security & Privacy Risk
Management Standard

YOUR QUESTIONS ——

ANSWERED

Q

~

A

> 0O

What is a privacy assessment, and
when should | conduct one?

A privacy assessment helps identify
and manage privacy risks in your
project. In many Carlsberg markets,
it's legally required. The assessment
should be performed:

» Before launching new systems
or tools that use sensitive
personal data

«  When changing how personal
data is collected, stored,
or shared

« If your activity could impact
people’s privacy

It's a key part of ensuring
lawfulness, fairness, and
accountability. Contact your local
Data Protection Responsible
(DPR) to guide you through the
assessment steps.

| am creating a new site for a
brand campaign. Is there anything
| need to include?

Yes. All corporate, brand, and
campaign websites launched by
Carlsberg must include a Website
Compliance Pack. This ensures
compliance with legal and policy
requirements across markets.
The pack includes cookie consent
banners, global age verification,
and links to key policies: such

as Privacy Policy, Cookie Policy,
and Acceptable Use Policy. For
implementation guidance, visit the

Digital Marketing IIT Portal.


https://carlsberggroup.sharepoint.com/sites/LiveByOurCompass/Policy Documents/Policies_Data Privacy_FINAL.pdf
https://carlsberggroup.sharepoint.com/sites/LiveByOurCompass/Manual%20Documents/Data%20Privacy%20and%20Data%20Protection%20Manual_English_Jul%202023.pdf
https://carlsberggroup.sharepoint.com/sites/LiveByOurCompass/Policy Supporting Documents/Carl_2226_Vendor_Security_And_Privacy_Risk_Management_V2.pdf
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VALUES AND
WHO WE ARE
Confidential and proprietary information Carlsberg, its suppliers or customers, and denoted representatives may respond
HOW WE includes all non-public information. If the could make you or Carlsberg legally liable. to any inquiries from the media. YOUR QUESTIONS ———
information is considered to have commercial ANSWERED
;3:‘::::5:; value to Carlsberg, such information Confidential or proprietary information We are committed to embracing artificial
may constitute trade secrets which is and trade secrets mu.st be safeguarded mtelllggn_ce as a tool to dr|ve_|nnovc|t|on Can | use my work device for
our intellectual property. As a Carlsberg and must never be disclosed to any and efficiency across our business. \We private purposes?
. : unauthorised party, either within Carlsberg use Al systems fairly and with appropriate -
HOW WE emplo%;e.e Jou GTe requnmble for labe%u_ng or to a third party, unless such disclosure is governance, ensuring that all applications ‘\ Please ensure you follow
PROTECT OUR your digital data according to the sensitivity . et . L the guidelines outlined in the
ASSETS. OUR of that data using the official Carlsberg necessary, in which case a non-disclosure comply with our standards and respect Acceptable Use Manual, It
s 8,THE classification scherme. This allows technical agreement must be entered into. Confidential privacy, data protection, information provides comp_rehensive _rules
measures to help protect confidential data information belonging to a third party must security and intellectual property rights. and best practices for private:
ENVIRONMENT not be communicated within Carlsberg, o _ Eﬁs Egcicisturiﬁzﬂatvzer?a?ftgﬂr
You must always maintain the confidentiality = except to employees who have a need Cyber r|s|.< '_S an ever-present cholleng? n dovi g dat S
N - - : : o today’s digital landscape, and protecting our evices and ddta.
HOW WE WORK of confidential or proprietary information to know it, to perform their duties. : ’ Y
entrusted to you by Carlsberg or other data and systems is a shared responsibility. Can we input company data
TOGETHER companies, including Carlsbergs suppliers Employees and contractors must respect Simple actions—such as using strong into ChatGPT or similar
’ - : these confidentiality provisions, even after asswords, being vigilant against phishin ™= generative Al models?
and customers. Unauthorised disclosure of tho X U"Fh Carleb ’ ; ptt . ’ ) 9 Vid g't' dpt ing
: : : : : eir engagement wi arlsberg ends. attempts, and ensuring sensitive data is _ .
IF YOU ARE any confidential or proprietary information 9499 g ot sthed inoppropric?telg olay @ crucial No, you must not input sensitive
is prohibited. It could cause harm to o : _ _ 4 A company data into these models
UNSURE Onl.l:._l official SpOkQSpQTSOﬂS or SpQClCI“.U role in SGfegUGrdlng our dlglt(]l. assefts. unless they are enterprise
models that have been explicitly
@ DOS ® DON'TS declared safe for business data
RAISING usage. This is crucial to protect
CONCERNS - Reach out to legal to determine whether you should get a non-disclosure + Don't respond to any inquiries form the media before aligning with your our company’s confidentiality
agreement in place. internal communications team. and data security.
- Label data with the appropriate confidentiality designation according to - Don’t send or store confidential information on personal devices, or share
ADDITIONAL Carlsberg’s classification system. through personal email or unapproved apps.
INFORMATION + Be mindful in public spaces and avoid discussing confidential matters. « Don’t mix personal data with work; Keep work information separate from If you have any questions about

- Report any suspected leaks, data loss or inappropriate disclosures personal files.

confidential and proprietary information,
immediately to legal.

+ Don't upload to unapproved platforms or file sharing sites.

please reach out to your local legal
counsel or Group Legal & Compliance.

- Don't ignore confidentiality obligations under a non-disclosure agreement.
E - Don't keep what you don’t need.

Group FIND OUT MORE a1

gcla?:z:tﬂ?:l?clgg Al Standard Trade Secrets Guidelines

Acceptable Use Manual


https://carlsberggroup.sharepoint.com/sites/LiveByOurCompass/Manual Documents/Acceptable Use Manual_English_Nov2025.pdf
https://carlsberggroup.sharepoint.com/sites/LiveByOurCompass/Policy Documents/Global Digital_and_Security_Policy_English_Nov2025.pdf
https://carlsberggroup.sharepoint.com/sites/LiveByOurCompass/Standard Documents/AI_Standard_English_Nov2025.pdf
https://carlsberggroup.sharepoint.com/sites/LiveByOurCompass/Manual Documents/Trade Secrets Guidelines final_English_Nov2025.pdf
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INSIDER TRADING &

INSIDE INFORMATION

Inside information is information which
is (1) not public; (2) precise; (3) relating
to Carlsberg or Carlsberg’s shares, and
(4) likely to have a significant effect
on the pricing of Carlsberg’s shares, if
the information were made public.

of it, but it is important for you to note
that the final responsibility rests with
you. The definition of inside information

and insider trading reqgulation is complex,

and breach of the regulation may be @
criminal offence with potential sanctions

the inside information to anyone, unless
sharing it is strictly necessary for carrying
out your work for Carlsberg; and (2) buy

or sell, or encourage buying or selling,
Carlsberg A/S shares or other Carlsberg A/S
financial instruments. These prohibitions

HOW WE WORK

TOGETHER

IF YOU ARE
UNSURE

RAISING
CONCERNS

ADDITIONAL
INFORMATION

Carlsberg will normally notify you if you
are in possession of inside information

including fines and imprisonment for up
to several years, so do not hesitate to
ask the Company Secretary if in doubt.

about Carlsberg and thus, that it is illegal

for you to share the inside information
and trade in Carlsberg shares on the basis

© pos

Do treat sensitive information, especially inside information, with special
care, and share it only if you are authorised to do so.

Do remain vigilant for any inside information as it triggers significant

legal consequences for you, such as the prohibition against insider trading
and unauthorised sharing, as well as obligations for the listed company,
including to send out a company announcement about the information.

+ Do pay special attention if you are on a Carlsberg list that implies special

obligations such as restricting your trading in Carlsberg shares to certain
trading windows or requiring written authorisation to share information.

+ Do refer to Carlsberg’s internal rules regarding inside information and the

related obligations found here.

E

FIND OUT MORE

If you possess inside information about
Carlsberg A/S, it is illegal to (1) disclose

apply to any listed Carlsberg entity and
generally to all listed companies.

More broadly, all Carlsberg employees
must be mindful of their obligation to keep
all sensitive information about Carlsberg

X DON'TS

+ Don't share inside information with anyone, unless you are authorised to

do so.

- Don'’t trade shares in Carlsberg A/S or any other listed company if you

have inside information about the company or its shares.

+ Don't share sensitive information on a “nice to know” basis, only on a

“need to know” basis.

- Don't hesitate to reach out to the Company Secretary if you have

questions regarding insider regulation.

CLICK HERE

Stock Exchange Standard Insider Trading Standard

CLICK HERE

safe and confidential (see also the section
“Confidential and proprietary information”).
Carlsberg keeps lists of employees who work
with very sensitive information and if you
are on such a list, you must be conscious
of the special obligations that apply to
you, including the obligation to keep the
sensitive information safe and confidential.

More information about insider
regulation and Carlsberg’s internal
rules can be found here.

If you are uncertain whether you are
allowed to deal in the shares of Carlsberg
A/S or any other listed company, or if

you have questions regarding insider
reqgulations, please contact the Group’s
Company Secretary or your local legal
counsel.



https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/SitePages/Stock%20Exchange_English.aspx
https://carlsberggroup.sharepoint.com/sites/LiveByOurCompass/SitePages/Stock Exchange_English.aspx?xsdata=MDV8MDJ8bmlja3kud2FkbW9yZUBicml0dmljLmNvbXw3YTZjMmJiZTlmM2Q0YjBlNGFkODA4ZGRjOTNlMDgwZHw2YjA4ZWUxYjY5MjA0OTdmYTU2Mzc1Y2EyNDI4MTg3NnwwfDB8NjM4ODg3OTkwNDQ5OTM4NzA0fFVua25vd258VFdGcGJHWnNiM2Q4ZXlKRmJYQjBlVTFoY0draU9uUnlkV1VzSWxZaU9pSXdMakF1TURBd01DSXNJbEFpT2lKWGFXNHpNaUlzSWtGT0lqb2lUV0ZwYkNJc0lsZFVJam95ZlE9PXwwfHx8&sdata=cHN5cTdYVFBmYTA2cW0xeTNhckQ5RWhtamRuamltdkwySWxrWk8xelFtOD0%3d
https://carlsberggroup.sharepoint.com/sites/LiveByOurCompass/SitePages/Stock Exchange_English.aspx?xsdata=MDV8MDJ8bmlja3kud2FkbW9yZUBicml0dmljLmNvbXw3YTZjMmJiZTlmM2Q0YjBlNGFkODA4ZGRjOTNlMDgwZHw2YjA4ZWUxYjY5MjA0OTdmYTU2Mzc1Y2EyNDI4MTg3NnwwfDB8NjM4ODg3OTkwNDQ5OTUwNTkwfFVua25vd258VFdGcGJHWnNiM2Q4ZXlKRmJYQjBlVTFoY0draU9uUnlkV1VzSWxZaU9pSXdMakF1TURBd01DSXNJbEFpT2lKWGFXNHpNaUlzSWtGT0lqb2lUV0ZwYkNJc0lsZFVJam95ZlE9PXwwfHx8&sdata=TFZxcjFlcXlkUVJTYjdwUm9WZ1BiRkQ2TGpPcU9hakFKRk5JTW9CMWN6Yz0%3d
https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/SitePages/Stock%20Exchange_English.aspx
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HOW WE PROTECT OUR ASSETS, OUR DATA & THE ENVIRONMENT

PROTECTING THE
ENVIRONMENT

As a global beverage producer,
environmental sustainability is extremely
important for our business. Most of our
raw materials and ingredients are sourced
directly from nature, and the continued
success of our business is directly

linked to the health of the environment,
including the climate, biodiversity and
water catchments. We are therefore
continuously looking for ways to reduce
our impact on the environment and the
communities in which we operate.

We constantly strive to optimise our use
of natural resources and to develop and

use products, materials and technologies
in a way that minimises our impact

on the planet. We do this through the

E

FIND OUT MORE

Global Environmental Policy

execution of our global ESG programme,
which has concrete targets related to
the environmental, as well as social and
governance, topics most material to our
company. The programme has a robust
governance structure and is incorporated
in our overall corporate strategy.

Learn more about our approach to
environmental protection by reading
more about our sustainability
programme, annual report and

our Environmental Policy.

If you have any questions about
protection of the environment, please

contact Group Sustainability & ESG or
Group ISC Sustainability.

Annual Report Sustainability
Statement 2024

YOUR QUESTIONS ——

Q

~

A

> 0

ANSWERED

What are Carlsberg’s
environmental targets?

\We have targets related to all
our material environmental
impact areas, including
emission reduction, farming,
packaging, and water. All our
actions support our long-term
target of reaching net zero
emissions in our value chain
by 2040.

Does Carlsberg also require its
suppliers to adhere to certain
environmental standards?

Yes, our Supplier and Licensee
Code of Conduct includes
requirements related to
environmental protection, as
well as human rights, labour
conditions, health and safety,
and business ethics.

Carlsberg’s ESG Programme

CLICK HERE



https://carlsberggroup.com/media/zzfbaaxn/carlsberg-breweries-group_2024-annual-report.pdf#page=53
https://www.carlsberggroup.com/sustainability/our-esg-programme/
https://carlsberggroup.sharepoint.com/sites/LiveByOurCompass/Policy Documents/Environmental Policy_English_Oct2025_Final.pdf
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HOW WE WORK TOGETHER

DIVERSITY EQUITY
& INCLUSION (DE&!I)

At the heart of Carlsberg are the
people who make it all possible. We
value the diverse perspectives and
experiences that all our employees
bring to our rich and unique culture.

We are committed to building a culture
where Diversity is celebrated, Equity

is embedded in everything we do, and
Inclusion is central to how we operate.
Therefore, Diversity, Equity & Inclusion
sits at the core of our purpose and the
Growth Culture Principles: It shapes how
we work and how we grow, anchoring
our ambition and ensuring the principles
that guide our culture benefit everyone.

With Diversity, we want to include
everyone as they are, it includes but is not
limited to; visible traits such as ethnicity,
gender, and age, as well as invisible traits
like abilities, sexual orientation, beliefs,

E

FIND OUT MORE

and life experiences. With Equity we
want to ensure that every individual
has fair access to opportunities by
addressing systemic barriers and
providing the necessary support for
success. With Inclusion we want to
create a culture where everyone Is
welcomed, respected, and valued,
creating an environment where

all employees can thrive and
contribute their best.

We recognise that Diversity, Equity
& Inclusion cannot follow a universal
approach, as country history, culture,
laws, and diversity groups must be

considered. Instead, we operate within
a global framework that is adaptable

to regional and country-specific
needs while remaining anchored in
our growth culture principles.

Global Diversity, Equity &
Inclusion Policy

CLICK HERE

Parental Leave Standard

CLICK HERE

We believe in the collective benefits that
both the society and business needs
of creating a workplace that reflects
the world we serve. Consequently,

we recognise that not having a varied
workforce at Carlsberg could lead to
overlooking important viewpoints,
capable individuals, and essential skills
that enhance our business outcomes.
Ensuring a diverse, equitable, and
inclusive workplace is therefore vital to
building a sustainable organisation.

From our founder’s principles to the

present day, Diversity, Equity & Inclusion

has been at the heart of who we are. It
drives our business forward, ensures our

people can contribute their best, and will
remain the compass for our future growth.

YOUR QUESTIONS ——

ANSWERED

Q

~

A

| have seen some processes that |
don’t feel live up to our Diversity,
Equity & Inclusion values. What
should | do?

Raise the concern with your
manager or People & Culture

and explain why the process
appears inconsistent with our
Diversity, Equity & Inclusion values,
providing examples or documents
where possible; if you do not feel
comfortable speaking with your
manager or People & Culture, use
the anonymous speak-up line so
the issue can be reviewed within our
global Diversity, Equity & Inclusion
framework and, where needed,
adjusted to ensure fair treatment
and equal opportunity.


https://carlsberggroup.sharepoint.com/sites/LiveByOurCompass/Policy Documents/Diversity Equity & Inclusion Policy_ENG_Nov 2025.pdf
https://carlsberggroup.sharepoint.com/:b:/r/sites/LiveByOurCompass/Shared Documents/parental-leave-policy_december23.pdf?csf=1&web=1&e=ChEIVN
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DISCRIMINATION
& HARASSMENT

At Carlsberg, we treat everyone with
dignity and respect. We do not tolerate
discrimination, harassment, or sexual
harassment in any form — whether

at work or in work-related settings.

Employment decisions must always be
based on lawful, non-discriminatory
criteria such as performance, qualifications,
competence and experience. We are
committed to equal opportunities for all.

Discrimination is any unfair treatment
based on characteristics such as race,

sex, religion, nationality, ethnicity, age,
disability, sexual orientation, or other
personal status. Harassment — including
sexual harassment — is any unwelcome
behaviour that causes offence, humiliation,
or creates a hostile work environment.

E
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Global Human Rights Policy

It can occur as a single incident or
repeated behaviour, and between
persons of the same or different sex.

Creating an inclusive and respectful
workplace also requires the courage
to speak up. If you witness or
experience inappropriate behaviour,
we encourage you to report it
through the appropriate channels.

Carlsberg aligns with United Nation
Principles Guiding on business and
human rights (UNGP) and the UN
Women’'s Empowerment Principles
to ensure fairness and equality.

Our position on these matters is set out
in our Diversity, Equity & Inclusion Policy
and Human Rights Policy, all of which
apply to every Carlsberg employee.

CLICK HERE

Human Rights Manual

Brand Promoter Manual

CLICK HERE

YOUR QUESTIONS ——

Q

~

A

10

ANSWERED

| have experienced discrimination
— I'm not sure what to do now.

Put your safety and wellbeing first,
preserve any evidence (messages,
dates, witnesses) and report the
incident to your manager or
People & Culture; if you are not
comfortable raising it directly, use
the anonymous speak-up line or
appropriate channels.

| feel like | experienced something
that isn’t quite right, but I'm not
sure it was harassment.

What should | do?

Speak confidentially with People &
Culture or a trusted manager and
share the facts and any examples
you recall so People & Culture
can advise whether an informal
resolution, mediation, or formal
investigation is appropriate; if you
do not feel safe or comfortable
reporting in person, use the
anonymous speak-up line to
request quidance and ensure the
matter is assessed without putting
you at risk.


https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Policy%20Documents/Human%20Rights%20Global%20Policy_English_June2025_Final.pdf
https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Manual%20Documents/Carlsberg%20Human%20Rights%20Manual%202024.pdf
https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Manual%20Documents/Carlsberg%20Brand%20Promoter%20Manual%202025.pdf
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HUMAN RIGHTS

At Carlsberg, we are committed to
respecting the human rights of the
people connected to our business and our
value chain in line with the authoritative
framework in this area, the United
Nations Guiding Principles for Business
and Human Rights. As part of our human
rights work, we align with international
standards on working hours based on

the International Labour Organisation.

Additionally, we strive to provide
employees with wages, and benefits
that support a decent standard of living.
All forms of forced labour and child
labour harassment, and discrimination
of any kind are strictly prohibited.

E
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Further, our business activities shall

be conducted always respecting
freedom of association, land and water
rights, acting responsibly towards the
communities where we operate and
engaging our business partners.

If you have any questions about human

rights, please contact your local People

& Culture or Group Sustainability & ESC.

YOUR QUESTIONS ——

ANSWERED

Through my work, it has come
O to my attention that some of
™= our on site contractors are
working more hours than the
law permits. What should
| do?

Our suppliers, including service
providers and contractors, must

follow our policies, such as our
Supplier and Licensee Code of
Conduct and our health and
safety policy when working

on site. You should share your
concerns with your manager
so that the relevant teams

can take action. If that is not
possible, you can raise your
concern through SpeakUp.
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Global Human Rights Policy

Human Rights Manual

Group Human Rights
Brand Promoter Manual Report 2023

CLICK HERE



https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Policy%20Documents/Human%20Rights%20Global%20Policy_English_June2025_Final.pdf
https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Manual%20Documents/Carlsberg%20Human%20Rights%20Manual%202024.pdf
https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../LiveByOurCompass/Manual%20Documents/Carlsberg%20Brand%20Promoter%20Manual%202025.pdf
https://www.carlsberggroup.com/media/111lolad/carlsberg-group-2023-human-rights-report.pdf
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WORKPLACE HEALTH

& SAFETY

Carlsberg proactively strives to protect
human health and wellbeing, to provide
a healthy and safe working environment
for our people, and to ensure the highest
level of protection and preservation

of our assets and the environment

We are committed to promoting a zero-
accident culture and aim to prevent

all accidents and injuries including
process and occupational illnesses in
our operations. All Carlsberg entities

E
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Global Health and
Safety Policy

CLICK HERE

seek to achieve our self-imposed strict
health and safety standards, and

we always comply with applicable
local laws and regulations. Detailed
information on Health & Safety can be
found in the Health & Safety Policy.

If you have any questions about health

and safety, please contact Group Health
& Safety.

YOUR QUESTIONS ——

Q

~

A

What should an employee do
if they observe unsafe working
conditions or behaviour? And
how are contractors expected
to comply with our H&S
standards?

Employees are empowered
to stop unsafe work, report
hazards to management,
and challenge unsafe acts,
contributing to the zero-
accident culture. Contractors
must be selected with health
and safety in mind, receive

proper information and training,

and comply with all Carlsberg
Group rules and procedures
while on site.

ANSWERED

> 0O

> 0O

What are the Life Saving Rules
and why are they important?

The Life Saving Rules (LSRs)
are critical safety practices
based on real-life serious or
fatal incidents. All employees
must always follow them.
Wilful violations may lead

to disciplinary action,
Including termination.

How must incidents and
injuries be handled?

All health and safety incidents
must be recorded, analysed,
and reported per local law
and Carlsberg standards.
Concealing incidents is strictly
prohibited and may result in
disciplinary measures.

Suspected violations should
be reported to a manager,
compliance representative, or
via the anonymous SpeakUp
whistleblowing tool. Carlsberg
Group does not tolerate
retaliation against anyone
reporting in good faith.


https://carlsberggroup.sharepoint.com/sites/LiveByOurCompass/Policy%20Documents/Health%20&%20Safety%20Policy_English_August2025.pdf

OAoO
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YOUR QUESTIONS ——
ANSWERED O I’'m starting to worry about my own
drinking habits. What support is
ETHICAL | saw a colleague drinking alcohol ™= available and how do I ask for help?
VALUES AND ata ’compan_g ST CTE now Recognising a personal concern is @
they’re heading toward their car. : .
WHO WE ARE strong and responsible first step and
BNIE TS el support is here when you need it
D RI N KI N G DIl licelniel el i Xl  You can speak confidentiall t;)
tidgement dndidriving tinder the our line Ewana er, People 53 Culture
HOW WE influence is a serious safety and J anager, P l
CONDUCT policg violation. represetntotl\{e, OI’l_GtCCdess E?’]p o%ee
_ support services listed in the policy.
BUSINESS Carlsberg is committed to promoting the Alcohol is not an excuse for inappropriate, tAG 59fr‘?dcélt:r:2$'gf Zt’é‘:}“?ﬂo i Lise the tools available (e.g. Alcohol
. ] ; X, Tl I I . . :
responsible enjoyment of alcohol. As disrespectful, or unprofessional behaviour. should be offered. Resp%ngble Use Dlﬁ)oﬁders |d9nt'fl)ct0t'0?lT€ft
. ; . . or wetbeling services) to rertect on
representatives of our company, employees No one should face pressure to drink, enjoyment is central to who we are, UOL\?; hCIbiIth v
HOW WE d del mod - d d for abstdini h which means never driving under S
sound judgment whether at work, at @ they may be—must always be honoured Safety comes first. Alwaus on helping you make the right
ASSETS, OUR . . . . ) . ' ' choices for your health, safety,
DATA & THE company event, or in public-facing roles. without judgment. We are all responsible and wellbeing
ENVIRONMENT Managers, in particular, are expected to for contributing to a culture where every You're not alone and asking for help is
lead by example and uphold a higher individual feels safe, included, and respected. If you have any questions about always the right thing to do.
standard of responsibility in promoting responsible drinking, please contact | enjoy tﬂkllﬁ pt:r_t Lln S?icllaal eVﬁntS but
: : - Carlsberg has established confidential r Peopl lture. sometimes | feel judged by colleagues
HOW WE WORK and reinforcing these expectations. erg _ Group People & Culture e
TOGETHER reporting mechanisms for employees something | should speak up about
Alcohol consumption during work hours concerned about their own or a colleague’s and how?
is not permitted, except in cases where alcohol-related behaviour. Self-reporting A VEl?S- VOUtF) choice nogto C(ijrink Sﬂould
. : : : : t
IF YOU ARE it is a defined part of the role (e.g., taste Is encouraged and will not result in gvvgfggfigﬁtrfszicefk S;if ?toign,tc_lve
UNSURE panels, product testing) or is specifically disciplinary action. However, failure to . You can start by calmly addressing
permitted (e.g., Friday Bar, Carlsberg disclose serious issues that affect job it in the moment if you feel
sponsored events, team events, dinner erformance may lead to appropriate comfortable: a simple “'m good,
RAISING P ’ ’ P _ J _ pp. p- thanks” is enough.
CONCERNS with customers). It is never premitted to consequences, including termination. If the judgment or pressure
return to any type of work after consuming continues, speak to your manager,
alcohol. Alcohol must never impair We trust all employees to uphold these People & Culture, or use the
] : SpeakUp line.
: : standards and help foster a responsible
ADDITIONAL workplace safety, wellbeing, or professional _ P _ _ P . Gerldag 6 esmfies) @ araling
INFORMATION conduct. This includes driving under the and supportive working environment. inclusive, respectful environments

influence, which is strictly prohibited.

E
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Global Responsible
Drinking Policy

CLICK HERE

SpeakUp Line

CLICK HERE

where everyone feels welcome,
regardless of whether they choose
to drink or not.

We all share responsibility for
creating a respectful and welcoming

environment. m


https://carlsberggroup.sharepoint.com/sites/LiveByOurCompass/Policy Documents/Responsible_Drinking_Policy_English_Nov2025.pdf
https://app.convercent.com/en-US/LandingPage/aafe807e-5828-ec11-a985-000d3ab9f062
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IF YOU ARE UNSURE

The purpose of our Code is to provide

a clear understanding of the ethical
values we stand for and expect from
everyone who works with or on behalf
of Carlsberg. It reflects our commitment
to act with integrity — always
responsibly, honestly, and ethically.

While our Code offers quidance on

key expectations, it cannot cover every
possible situation. That's why we
count on all employees and business
partners to apply sound judgment and
common sense in their daily decisions.

When you're faced with a difficult situation
and unsure of the right course of action,
the ethical decision tree below can help.

It outlines key questions to ask yourself

to determine whether your actions align
with our values and the spirit of our Code.

It is always better to ask a question
than to guess the answer.

Any employee or business partner
who is unsure about any aspect of our
Code or its application should contact
a compliance representative, local legal
counsel or Group Legal & Compliance,
for clarification.




o 0 o IF YOU ARE UNSURE

ETHICAL You may face circumstances where you may
VALUES AND not be certain, or Carlsberg does not have a
WHO WE ARE clear policy or standard. If so, ASK YOURSELF
these questions to help you make the right
HOW WE choice and do the right thing.
CONDUCT
BUSINESS
HOW WE NOT SURE WHAT TO DO? ASK YOURSELF:
PROTECT OUR
ASSETS, OUR
[E)IQTI?RE(‘);FI\:\EENT Would | feel concerned
s it consistent with T this appeared in g
Carlsberg’s ethical I it a news headline? Would my decision cause ©
HOW WE WORK values and our Code? —@—) legal? —@—) _Would my family, —m—) harm to Carlsberg or r?ng —m—) Your decision
TOGETHER s it ethical and honest? friends and mariagers personal reputation: appears appropriate
feel concerned about
my decision?

IF YOU ARE
UNSURE
RAISING
CONCERNS [\ STOP! Do not proceed. Seek advice from your manager or legal and compliance team.
ADDITIONAL
INFORMATION

Lsber
@’\ﬂ If you have any doubts about a decision you are faced with, please contact your manager, local compliance representative or local legal counsel.
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RAISING CONCERNS

REPORTING VIOLATIONS

Conducting business in an ethical and
compliant way is crucial for Carlsberg,
therefore, you are expected to ask
questions, seek guidance and report
any suspected violations regarding
compliance with our Code.

If you are Carlsberg employee and you
know or suspect that any employee

or representative of Carlsberg has or

IS engaging in conduct that violates
applicable laws or our Code, you
should report this to your manager or
seek guidance from your compliance
representative and not investigate

this by yourself. Any manager who
receives a report of a violation of our
Code must immediately inform the
compliance representative and not begin
an investigation themselves. Reports
which are made in good faith will be
investigated and where appropriate,
relevant action will be taken.

E
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OF THIS CODE

CLICK HERE

Global SpeakUp Policy

If you believe that the matter you wish

to raise cannot be dealt with through the
channels mentioned above or you are not
a Carlsberg employee, you can use our
e-mail address SpeakUp@carlsberg.com,
maintained by Group SpeakUp Review
Team, or our externally hosted SpeakUp
Line to raise concerns confidentially and
in your own language. All reports received
through SpeakUp channels are reviewed
by an independent team, to ensure
confidentiality of the reporter. Reports will
be acknowledged once received and after
investigation, the reporter will be informed
when the investigation is complete.
Investigations into most serious matters
of misconduct received via SpeakUp
channels are overseen by the Integrity
Committee - an independent body which
is chaired by the CFO, and includes senior
representatives from People & Culture,
Group Internal Audit and Legal and
Compliance. The SpeakUp Policy and

related SpeakUp Manuals contain more
information about investigation process
at Carlsberg. The SpeakUp channel
allows you to report anonymously

If you are not sure whether your
concerns represent a breach of CoEC
you can always ask your compliance
representative or SpeakUp Review
Team via SpeakUp@carlsberg.com.

YOUR QUESTIONS —

ANSWERED

Q

i

A

> 0

Can | report something
| witnessed and did not
experience directly?

Yes. If you've observed
behaviour that may violate
our Code of Ethics you are
encouraged to speak up and
the SpeakUp Review Team
will assess the situation and
determine the most appropriate
way to address the issue.
Ethical responsibility includes
looking out for others and the
integrity of our workplace.

What if my concern involves
someone in a senior
leadership position?

Ethical behaviour is expected
from all employees of the
Carlsberg Group, regardless
of role or seniority. Concerns
involving senior leaders

are treated with the same
seriousness and care as

any other. These matters

are handled discreetly and,
when appropriate, escalated
to independent reviewers to
ensure impartiality and fairness
throughout the process.


mailto:speakup%40carlsberg.com?subject=
mailto:SpeakUp%40carlsberg.com?subject=
https://carlsberggroup.sharepoint.com/sites/CompassPlusDenmark/Shared Documents/04. Policy Management/04.04 CODE REFRESH/CoE Links/../../../../../../:b:/s/CompassPlusDenmark/EdhYtw75KaJGpfuyDo5eDAYBkudGrwuDWe3Cf6t7s63aJg?e=eFmwcj
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NON-BETALIATION/ SPEAKUP

REPORTERS PROTECTION

Carlsberg does not retaliate and

strictly prohibits retaliation against any
employees who report violations of our
Code or Carlsberg policies in good faith or
cooperate with any investigation relating
to improper conduct. Managers may

not dismiss, demote, suspend, threaten,
harass or in any other way discriminate
against an employee who, in good

faith, reports a suspected violation.

E

/

FIND OUT MORE

Global SpeakUp Policy

CLICK HERE

Any potential retaliation should

be reported via SpeakUp channels
as retaliation and represents a
separate misconduct. You may
learn more about anti-retaliation
at Carlsberg in the SpeakUp Policy
and related SpeakUp Manuals.

YOUR QUESTIONS —

ANSWERED

Q
A

What if | experience retaliation
after speaking up?

Retaliation of any kind,
whether direct or subtle, is
strictly prohibited. If you
believe you've been treated
unfairly, excluded, threatened,
or disadvantaged because

you raised a concern, we urge
you to report it immediately.
You can contact the SpeakUp
Review Team, People & Culture
representative, or use the
SpeakUp platform to file a
follow-up report. All retaliation
claims are taken seriously and
investigated thoroughly. We
are committed to protecting
everyone who speaks up in
good faith.

@

I'm not sure if | should speak
up. Can | talk to someone
confidentially before filing

a report?

Yes, you can. If you're unsure
about whether to raise a
concern, youre encouraged to
have a discreet and confidential
conversation with a trusted
resource—such as your
manager or People & Culture
representative. If you're not
ready to speak with them
directly, you can also reach out
to the SpeakUp Review Team
in person, via email, or through
the SpeakUp platform, which
includes an “Ask Your Question”
section specifically designed to
help you explore your concern
without filing a formal report.
All conversations are treated
with the utmost confidentiality
by the SpeakUp Review Team.
They will guide you toward

the most efficient and safe
resolution of your issue.
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SPEAKUP

The contact numbers for the SpeakUp
service can be found at the website -
Carlsberg SpeakUp Line -

Powered by Convercent.

The telephone number and access code

for each of our markets are set out below:

COUNTRY PHONE NUMBER: COUNTRY PHONE NUMBER:

AZERBAIJAN +90 850 390 2109 (paid)
BELARUS 8-820-0011-0404
BULGARIA 0800-46038
(Rio de Janeiro) - All Carriers+ 55.2120181111
BRAZIL All Carriers 0.800.892.2299

Toll Free - depending on carrier caller may
need to add zero prefix +55 (0)800 008 9024

LATVIA 8000-4721
LITHUANIA 8-800-30451
MALAYSIA 60-0-1548770383
MYANMAR 0800-800-8023
NEPAL 1-800-001-0106
NORWAY 800-62-492
All Carriers (Depending on
phone corrier <ol moy need
800.022.044]
Sy SoR I i
SERBIA 0800-190-167
SINGAPORE 800-852-3912
247-2494 (inside Colombo,
AT all carriers)
011-247-2494 (outside Colombo,
all carriers)
SWEDEN 020-889-823
SWITZERLAND 0800-838-835
UKRAINE 0-800-501134
UNITED KINGDOM 0-808-189-1053

CAMBODIA 855-23962515

CHINA 400-120-3062

CROATIA 0800-806-520

DENMARK 8082-0058

ESTONIA 800-0100-431

FINLAND 0800-07-635

FRANCE 0805-080339

GERMANY 0800-181-2396

GREECE 00800-1809-202-5606

HONG KONG 800-906-069

HUNGARY 36-212111440
000-800-100-3428 (VSNL)

INDIA 000-800-100-4175 (all carriers)
91-337-127-9005 (Kolkata)

IRELAND 1800-904-177

ITALY 800-727-406

KAZAKHSTAN 8-800-333-3511

us

(includes US Virgin Islands, Puerto
Rico, and Guam) 800 461 9330

LAOS (VIA Singapore) 65-3158-9628

VIETNAM

122-80-390 (all carriers)
84-2844581407
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DISSEMINATION
& AMENDMENT

This Code will be made available to all she has received, read and understood our
new employees, contract workers and Code and agrees to comply with its terms.
directors of all entities under Carlsberg

A/S upon commencement of their Carlsberg reserves the right to amend or
employment or other relationship with terminate our Code at any time for any

worker and director must certify that he/ ~ €an be found on the Carlsberg intranet.

REVISION HISTORY

Our Code must be reviewed at least every three years and may be

amended at any time with the approval of the Executive Committee.
In the event of any discrepancies between the English version of this
document and a translated version, the English document is binding.
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CODE INFOGRAPHIC

Click to open the policies

HOW WE CONDUCT

BUSINESS

® Global Anti-Bribery
& Corruption Policy

® Global Competition
Policy

® Global Governance

Global Purchasing
o .
Policy

® Global Tax Policy

Supplier Licensee
Code of Conduct

® Marketing &
Communications Code

Global Corporate
Communication Policy

Global Quality &
Food Safety Policy

® Global Sanctions Policy

Risk & Compliance Policy

HOW WE PROTECT
ASSETS, DATA & THE

ENVIRONMENT

Global Data Protection
& Privacy Policy

Global Digital &
Security Policy

® CGlobal Environment Policy

Global Crisis
Management Policy

HOW WE WORK
TOGETHER

Global Human
Rights Policy

Global Health &
Saftey Policy

Global Responsible
Drinking Policy

Global Diversity Equity
& Inclusion Policy

Global SpeakUp
Policy
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GLOSSARY/DEFINITION

Bribe

A bribe is the offering, promising,
giving, accepting, or soliciting of @
something of value, in return for
something illegal or a breach of trust.

Corruption

Corruption is the abuse of public authority
or power, for private gain, and often takes
the form of bribery of public officials.

Facilitation Payments

Facilitation payments are a type of
small bribe, typically requested by a
public official, to facilitate or speed
up a routine transaction or service.

Conflict of Interest

A conflict of interest occurs when your
personal interests such as your family,
friends, other work (e.g. consultancy or

voluntary work) or political interests, might

influence your ability to act objectively
and in the best interest of Carlsberg.

OF KEY TERMS

Trade Sanctions

Trade Sanctions are national and
international laws restricting business
transactions with certain countries,
organisations and individuals.

Anti-Money Laundering (AML)

Anti-money laundering refers to the laws,

requlations and procedures intended to
prevent criminals from disquising illegally
obtained funds as legitimate income.

Corporate Assets

Corporate assets include physical assets
(e.g. real estate, buildings, machinery),
iIntangible assets such as its intellectual
property (IP) rights (e.g. trademarks,
patents, copyright, trade secrets etc.)
and other confidential information.

Personal Data

Personal data is any information that

relates to an individual. Examples include:

name and address, someone’s picture,
their date of birth, banking information,
social media posts, IP address etc.

Intellectual Property Right

These are legal right in creations resulting
from human ingenuity, creativity and
inventiveness. Such right exists in, amongst
other things our brands (trademarks) and
new bio-chemical or technical solutions.

Inside Information

Inside information is information which

IS non-public, precise, relates directly

or indirectly to Carlsberg or Carlsberg’s
shares, and is likely to have a significant
effect on the pricing of Carlsberg’s shares,
if the information were made public.
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